
Customer service is at the heart of 
O2 business. That’s why each of our 
business clients has a dedicated 
Digital Advisor – a font of business 
knowledge and an expert in digital 
technology. As your go-to personal 
consultant, they’re always on hand to 
offer support and advice. Here’s what 
our business clients say about what 
that means to them:

We understand

Our clients like the fact that O2’s Digital 
Advisors get to know them, their business 
and their goals. Digital Advisors find out 
where the business is at now, and where 
the client wants to get to. 

 Our Digital Advisor understands 
us really well. He knows what 
our business plans are, and he’s 
interested in us. 
Emilie Hogan 
Instalaciones Inabensa Sa UK Branch

They gain a deep insight into how it all fits 
together: what works, what’s holding the 
business back, and what could change.

 The engagement she shows is 
fabulous. She really listens. 
Gordon Holms, Cassea Ltd
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We share knowledge

Our Digital Advisors are driven to help. 
They have a thorough knowledge of all 
that O2 has to offer, as well as what’s in 
the pipeline. They suggest solutions for 
each particular business, focusing on the 
fit between the realities of business and 
what we can do.

 If it were physically possible, 
I think he’s probably doing 
200% on this contract. 
Gulshan Singh, BSW Heating

 Thanks to her insight, we can 
make informed decisions. 

Phil Gnana, DP Medical

We’re a friendly face 

Of course a Digital Advisor isn’t just there to 
get to know a client’s business. They get to 
know people, too.

 He’s flexible, understanding, 
a fantastic person. 
Emilie Hogan 
Instalaciones Inabensa Sa UK Branch



Want to know how O2 can 
help your business? 

Chat to your Digital Advisor 
or call us on 0800 298 8848 
for more information

We have integrity

We keep our clients in the loop about 
what’s happening and are seen as reliable 
people to go to for help. 

 If she says it’s going to happen, 
we know it’s going to happen. 
There are no false promises: our 
expectations are always met. 
Gordon Holms, Cassea Ltd

Over time, this builds trust.

 The honesty is a big part of it, 
it builds up trust, and that’s 
been there for a while now. 
Rebecca Dunne, Hackett London

We’re supportive

Making a decision to go ahead with a 
new product or service is just the start of 
our work, though. A big part of customer 
service is the support we offer while our 
clients are beginning to use that product, 
and afterwards. They tell us they welcome 
the clear process and the level of support.

 The whole migration and education 
process was very methodical, logical 
and painless. 
Gordon Holms, Cassea Ltd

And they appreciate being able to get hold 
of their Digital Advisor at any time. 

 Instant access. That’s the 
main thing. 
Phil Gnana, DP Medical

If there’s an issue, our clients know that it 
will be sorted out quickly. 

 They action things pretty 
much straight away. 
Gulshan Singh, BSW Heating

We think ahead 

And of course, customer service is about 
looking forward, too. Clients like the 
fact that their Digital Advisor talks to 
them about changes in the industry and 
what they think will give their business a 
commercial advantage.

 O2 have set the bar high. They’ve 
made all my communications 
painless, and that’s all I want. 
Gordon Holms, Cassea Ltd

 He sends us details of anything 
he thinks might help us now or 
at some future point. 
Rebecca Dunne, Hackett London


